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Editorial Summary 

The Nigeria business environment is increasingly difficult given incessant scal and monetary 
policies including various industry -regulations and measures aimed to save the industry and 
grow the economy. As corporate citizens, business organizations must adhere to these policies 
and regulations so as to avert legal and regulatory hammer. To survive, Business organizations 
need to device strategic decisions that will enable them operate within legal and regulatory 
frameworks in their respective industries, and also make prot. This is because; business 
organizations are in business to make prot. This edition of the Institute of Business 
Development Journal spells out the strategic business decisions in the following different but 
related topics.  
Chapter one titled “Risk Management and Financial Performance of Insurance Companies in 
Nigeria” examined the Impact of Risk Factors on the Protability of Top ten Insurance 
Companies in Nigeria from 2011 to 2020. Chapter two titled “Digital Marketing as a key Driver 
for improving Sales Performance of Small and Medium Scale Enterprises (SMEs) in big 
commercial city of Aba in Abia State of Nigeria ” explained  the relevance and application of 
Digital Marketing tools such as Social Media Marketing, Online Marketing and Email Marketing 
can improve the performance of SMEs. Chapter three titled “Market Segmentation and Customer 
Patronage for Dairy Products” examined and recommended how best to segment markets for 
dairy products for achieving competitive advantage in the competitive dairy industry in Nigeria. 
Chapter four titled “Corporate Social Responsibility and Customer Perception for Dairy Products 
identied the appropriate Corporate Social Responsibility approaches for Dairy and related 
products. Chapter ve titled “Investigating the Role of Block chain Technologies in enhancing 
supply chain management” reviewed the role of Block chain Technologies in enhancing supply 
chain management as strategic business decision to mitigate the risk of data manipulation and 
unauthorized access.  Chapter six titled “Examining the Impact of Big Data Analysis on Business 
Performance” examined how Business Organizations can harness the power of Data Analytics to 
gain competitive edge and drive growth.  Chapter seven titled “Inuences of Social Media 
Platforms on effective implementation of Child Immunization Policies in Ebonyi and Abia States 
of Nigeria” examined how Social Media Platforms including Facebook, TikTok, Twitter, 
Instagram and Youtube are utilized to execute Social Marketing Promotions by Government 
Agencies. Chapter eight titled “ Cashless  Policy and its effects on growth of cottage rms in 
Nigeria” gave insight on how cottage rms could survive cashless policies and also utilize it for 
increased customer patronage and business growth of cottage rms that are basically small and 
owned by family members whose survival depends on the survival of the rm. 
These logical recommendations by these interesting topics will play a signicant role for 
Managers that seek strategic options for surviving the difficult business environment of Nigeria 
and other developing countries. 
Dr Jude E. Madu    (Editor) 
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